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Abstract

Internet usage is increasing day by day to do almost everything. Online
Shopping, learning, paying bills, giving feedback, reading e-books, playing video
games and everything is possible online, so the time spend online is increasing
rapidly. Social media has completely changed digital marketing by giving companies
new and creative methods to interact with their audience, build their brand, and
increase sales. Social media trends have a significant impact on consumer behaviour,
shaping how people discover, evaluate, and purchase products or services. Social
media platforms such as Facebook, Instagram, and Twitter have become key players
in shaping how consumers interact with brands, discover products, and make
purchasing choices. Through the widespread sharing of content, reviews, and
personal experiences, social media provides a rich ecosystem for brands to foster
customer relationships and influence buying behavior. Additionally, the real-time
feedback and reviews on these platforms provide valuable insights into customer
experiences, further influencing consumer choices. Targeted advertising, along with
the rise of user-generated content, fosters personalized brand experiences, while the
fear of missing out and social engagement create urgency and loyalty. Social media's
role in shaping trends has made it an essential tool for businesses in understanding
and influencing consumer behavior. This paper examines the multifaceted influence of
social media on consumer purchasing patterns, highlighting key strategies for
businesses to optimize revenue growth and navigate the challenges they bring.

Keywords: Digital Marketing, Social Media Sites, Social Media Trends, Consumer
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Introduction

Today, social media plays vital role in shaping consumer behaviour and
influencing business strategies. Social media is the most effective tools for
businesses to reach their desired audiences and engage with their consumers.
According to studies, companies that use digital marketing get an average 20%— 30%
rise in sales; some industries claim even higher growth. Businesses that successfully
leverage these trends can boost customer engagement and maintain their
competitiveness in the ever-changing digital market. Platforms like Instagram,
Twitter, Facebook etc. provide businesses, access to a large number of potential
customers who are genuinely interested in their service or product.

Social media platforms enable businesses to interact with current and
potential customers on a more personal level. The rapid evolution of digital
platforms has led to a constant influx of new trends, reshaping how businesses
engage with consumers, advertise products, and build brand loyalty. As social media
trends shift, they impact content consumption, user engagement, and marketing
strategies. Brands that quickly adapt to these trends can enhance their reach, improve
customer interaction, and stay competitive in an ever-evolving marketplace.
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From the rise of short-form video content
to the growing reliance on influencer marketing and
interactive media, businesses must leverage these
trends to optimize their marketing efforts and
maximize their online presence.

Social media has a positive impact on
businesses and allows your potential consumers to
find you on the internet. It makes it easier to reach
your target consumers, remain connected with
them, and respond to their problems quickly.
Monitoring your competitors' social media profiles
is an excellent approach to analyzing them.
Understanding the impact of social media trends on
consumer behaviour is crucial for businesses
looking to thrive in this competitive landscape.
Social media trends emerge rapidly and shape the
way users interact with content online. Trends such
as short-form video content, influencer marketing,
interactive content, and ephemeral content have
transformed  digital  marketing strategies.
Businesses that adapt to these trends can enhance
brand visibility, increase engagement, and drive
conversions. However, adapting to these fast-
changing trends presents challenges, including
content creation demands, brand reputation
management, and data privacy concerns.
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Obijective of the study:

1. To know Impact of Social Media on Consumer
Behaviour

2. To analyze importance of Social Media in
Digital Marketing

Research Methodology
The present study is based on the secondary data
collected from various journals and websites.

Scope of Study

This study focuses on the impact of social
media on digital marketing, examining how social
media platforms influence consumer behaviour,
brand engagement, and marketing strategies. The
study will cover analysis of major platforms and
their role in digital marketing, How social media
influences purchasing decisions, brand perception,
Evaluating how businesses leverage social media
for lead generation, Addressing issues liked data
privacy, fake engagement, algorithm changes that
impact marketing strategies and Exploring new
developments like Al-driven marketing,
personalized ads, and the role of social commerce.
This study is relevant for businesses, marketers,
and researchers looking to understand the evolving
role of social media in the digital marketing and
impact of social media on consumer behviour.

Top 10 Social Media sites and their Number of Visitors

Sr. No. [Social Networking Sites  [Number of monthly active users

1 Facebook 3 billion

2 YouTube 2.5 billion
3 WhatsApp 2.2 billion
4 Instagram 2 billion

5 WeChat 1.3 billion
6 TikTok 1.1 billion
7 Facebook Messenger 1 billion

8 Telegram 800 million
9 Shapchat 750 million
10 Twitter (X) 550 million

Source: https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
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Key Social Media Trends Influencing Digital

Marketing

1. Personalized Marketing: Al and machine
learning are used in data-driven marketing
techniques to examine user behavior and provide
tailored content.

2. YouTube Shorts: Instagram Reels, and TikTok,
and are now an essential part of digital
marketing. Companies use this format to
produce Dbite-sized, interesting content that
appeals to viewers and increases brand
recognition.

3. Social Commerce: Direct purchasing using
social applications is made possible by the
integration of e-commerce with social media
platforms like Facebook Marketplace and
Instagram Shopping. Companies can increase
revenue by streamlining the purchasing process.

4. Influencer Marketing: Influencer marketing
has altered how companies connect with their
target market. Influencer recommendations are
frequently more trusted by consumers than
conventional advertising. Influencer
partnerships enable firms to establish trust and
reach specialized markets.

5. Interactive Content: Live streaming, polls,
quizzes, and augmented reality (AR) filters all
promote audience engagement. Higher retention
rates result from interactive content's ability to
increase engagement and enhance the customer
experience.

6. Ephemeral Content: Stories on Instagram,
Facebook, and Snapchat allow brands to share
temporary content that creates a sense of
urgency. This trend increases user engagement
and helps brands stay relevant.

The Role of Social Networking Sites in Digital
Marketing
1. Increased Brand Visibility and Awareness
Social media marketing strategies focus on
social media platforms and applications to raise
brand exposure. It is said to be more effective since
it is more focused than other forms of advertising.
Such initiatives increase your brand's visibility,
shares, and views significantly.
2. Reaching new customers
First, in a way that traditional marketing
strategies cannot, social media may assist
businesses in expanding their customer base and
reaching new demographics. They can connect
with potential customers on social media and

-

Research (IJEBAMPSR), ISSN: 3065-9140

engage in personalized conversations to grab their
interest. In this manner, brands may efficiently
determine the interests of their target audience and
modify their messaging for maximum impact.
4. Creating a word of Mouth

It is true that social media platforms aid in
promoting your business. These modifications have
an impact on how companies use word-of-mouth
advertising and vice versa. 72% of people believe
that online reviews are just as valuable as word-of-
mouth referrals from friends and family, according
to research.
5. Customer Engagement and Relationship

Building

Real-time interactions through comments,
direct messages, and live videos enhance customer
relationships.  Social listening tools allow
businesses to track brand mentions and respond to
customer concerns promptly.
6. Adding Social Media Marketing

Due to its positive impact on brands, a lot of
businesses are joining the SMM trend. Social media
marketing strategies focus on social media
platforms and applications to raise brand exposure.
It is said to be more effective since it is more
focused than other forms of advertising. Such
initiatives increase your brand's visibility, shares,
and views significantly.
7. Social Commerce and Direct Sales

Direct purchases within social apps are
made possible by platforms such as Facebook
Marketplace, Instagram Shopping, and Pinterest.
The purchasing process is streamlined when social
media and e-commerce are combined.
8. Allowing First-Hand Customer Feedback

An essential part of the mix of consumer
feedback is social media. Digital platforms make it
possible to get first- hand feedback from consumers
in order to enhance customer relationship,
reputation, and brand image. The customer is happy
when they feel heard and appreciated. Therefore,
reply to every post, comment, and recommendation
and take full advantage of it for the growth of your
company.

Challenges of Adapting to Social Media Trends
While leveraging social media trends offers

significant benefits, businesses face challenges

such as:

® Algorithm Changes: Keeping up with rapidly
changing trends

e Content Saturation: Consistently producing
high-quality, captivating material
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e Managing Brand Reputation: Managing
brand reputation in a fast-paced digital
environment

e Data Privacy Concerns Ensuring data
privacy and ethical marketing methods

e Negative Feedback: Businesses must keep an
eye out for and properly address negative
criticism because it can spread swiftly.

Conclusion:

Social media trends significantly shape
consumer behavior by influencing purchasing
decisions, driving engagement, and fostering brand-
consumer relationships. Digital Marketing helps
the business and the consumer to reach each other
easily. The business can reach to the potential
consumer for increasing the sales as well as
promote the brands of the business. The consumer
can give the feedback online and also file the
complaints online. Now a days the consumer
prefers the online marketing because consumer can
gate the quality product after checking the various
variety which are available in the same products.
Digital marketing is significantly impacted by
social media trends, which influence how
companies interact with their target customers.
Each and every business have to utilized the digital
marketing trends if the business wants to survive in
this competitive world. Day by day the customer’s
needs are increasing they wants some things new
and innovative. These trends help the business to do
the business operation smartly and innovatively.
Now a days each and every customer have the
smart phone, tablets and other mobile devices, with
the help of these modes the customer can easily
access the products, and the services of the
business.
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