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Abstract 

The commerce landscape is undergoing a significant transformation, driven 

by technological advancements, shifting consumer behaviors, and innovative 

business models. Recent trends in commerce include the integration of artificial 

intelligence for personalized experiences, hybrid commerce, augmented and virtual 

reality, social commerce, subscription models, headless commerce, flexible payment 

options, and voice and visual searches. These trends are redefining the way 

businesses interact with customers, creating new opportunities for growth, and 

driving competitiveness in the market. There are several important trends currently 

being seen in the commerce sector. Digitalization is driving the rapid growth of 

online commerce, and e-commerce and social commerce are in high demand. 

Fintech and digital payments are making transactions easier and faster. 

Technological advancements have led to the rise of artificial intelligence 

(AI), automation, and big data, enabling customer-centric services and 

personalization. In addition, sustainability and green business trends are also 

gaining importance, with eco-friendly products and ESG attracting investor 

attention. Innovations in the metaverse, virtual commerce, and supply chain and 

logistics are changing the nature of commerce. In addition, new opportunities are 

being created for small businesses and startups, which are receiving support from 

governments and private companies. 

Keywords:  Commerce, Artificial Intelligence, Hybrid Commerce, Augmented 

reality, virtual Reality, Social Commerce, voice and visual searches 

Introduction 

The commerce landscape is undergoing a profound transformation, driven 

by the convergence of technological advancements, shifting consumer behaviors, and 

innovative business models. As the digital economy continues to evolve, businesses 

are under increasing pressure to adapt and innovate in order to remain competitive. 

This abstract provides an overview of the recent trends in commerce, highlighting the 

key drivers of change and the emerging opportunities for businesses to drive growth, 

improve customer experiences, and stay ahead of the curve.  

What is Recent Trends in Commerce?  

Recent trends in commerce refer to the latest developments and innovations 

in the way businesses operate, interact with customers, and facilitate transactions. 

These trends are driven by advances in technology, shifting consumer behaviors, and 

the evolving needs of businesses. 

Key Features of E-commerce 

1. Online Storefront: A digital platform for showcasing and selling products or 

services. 

2. Product Catalog: A comprehensive list of products or services with 

descriptions, images, and prices. 

3. Shopping Cart: A virtual cart for customers to add and manage products for 

purchase. 
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4. Payment Gateway: A secure system for 

processing online transactions. 

5. Order Management: A system for managing 

orders, including processing, shipping, and 

tracking. 

6. User Accounts: Personalized accounts for 

customers to manage their orders, preferences, 

and profiles. 

7. Product Reviews: A system for customers to 

leave feedback and reviews for products. 

8. Recommendation Engine: A system that 

suggests products based on customer 

behaviour and preferences. 

9. Wish Lists: A feature for customers to save 

products for later purchase. 

10. Customer Support: A system for providing 

assistance and support to customers. 

Problems in Recent Trends in Commerce 

1. Technical Complexity: Integrating new 

technologies can be complex and time-

consuming. 

2. Data Security: Ensuring the security and 

privacy of customer data. 

3. Regulatory Compliance: Navigating evolving 

regulations and compliance requirements. 

4. Changing Consumer Behaviours: Keeping 

pace with shifting consumer preferences and 

behaviours. 

5. Skills and Training: Developing the skills and 

expertise needed to adopt recent trends. 

6. Infrastructure Challenges: Upgrading 

infrastructure to support new technologies and 

business models. 

7. Scalability: Scaling business operations to 

meet growing demand. 

8. Customer Expectations: Meeting evolving 

customer expectations for personalized 

experiences. 

9. Competition: Competing with other 

businesses in a crowded and rapidly changing 

market. 

10. Sustainability: Balancing business growth 

with sustainability and social responsibility. 

Operational Problems: 

1. Supply Chain Disruptions: Managing supply 

chain disruptions and ensuring timely delivery. 

2. Inventory Management: Managing inventory 

levels to avoid stockouts and overstocking. 

3. Returns and Refunds: Handling returns and 

refunds efficiently and effectively. 

4. Customer Support: Providing effective and 

efficient customer support across multiple 

channels. 

Financial Problems: 

1. Cash Flow Management: Managing cash 

flow to ensure liquidity and solvency. 

2. Payment Security: Ensuring secure payment 

processing and minimizing fraud. 

3. Currency Fluctuations: Managing currency 

fluctuations and exchange rates. 

4. Taxation and Compliance: Navigating 

complex taxation and compliance 

requirements. 

Environmental and Social Problems: 

1. Sustainability: Balancing business growth 

with sustainability and social responsibility. 

2. Environmental Impact: Minimizing 

environmental impact and promoting eco-

friendly practices. 

3. Social Responsibility: Promoting social 

responsibility and ethical business practices. 

4. Diversity and Inclusion: Fostering diversity 

and inclusion in the workplace and business 

practices. 

Objectives of Recent Trends in Commerce:  

1. Enhance Customer Experiences: Provide 

personalized, seamless, and omnichannel 

experiences that meet evolving customer needs 

and preferences. 

2. Improve Operational Efficiency: Leverage 

technologies like AI, ML, and automation to 

streamline processes, reduce costs, and 

increase productivity. 

3. Drive Business Growth: Identify new revenue 

streams, expand into new markets, and develop 

innovative business models to drive growth 

and competitiveness. 

4. Foster Sustainability and Social 

Responsibility: Prioritize sustainability, ethics, 

and social responsibility in business practices 

to minimize environmental impact and 

promote positive social change. 

5. Stay Competitive: Adopt emerging 

technologies, innovate business models, and 

develop new skills to stay ahead in a rapidly 

changing commerce landscape. 

Specific Objectives: 

1. Increase Online Sales: Leverage e-commerce 

platforms, digital marketing, and social media 

to increase online sales and revenue. 
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2. Improve Supply Chain Efficiency: 

Implement technologies like blockchain, IoT, 

and AI to optimize supply chain operations, 

reduce costs, and improve delivery times. 

3. Enhance Data-Driven Decision-Making: 

Leverage data analytics, AI, and ML to gain 

insights into customer behaviour, market 

trends, and business operations, and make 

data-driven decisions. 

4. Develop New Business Models: Explore new 

business models, such as subscription-based 

services, sharing economy, and experiential 

commerce, to drive growth and innovation. 

5. Foster Collaboration and Partnerships: 

Develop strategic partnerships, collaborations, 

and ecosystems to drive innovation, improve 

efficiency, and expand into new markets. 

Scopes of Recent Trends in Commerce:  

1. E-commerce: Online shopping, digital 

payments, and electronic fund transfers. 

2. Digital Marketing: Social media marketing, 

search engine optimization, and content 

marketing. 

3. Artificial Intelligence and Machine 

Learning: AI-powered chatbots, personalized 

recommendations, and predictive analytics. 

4. Blockchain and Cryptocurrency: Secure and 

transparent transactions, supply chain 

management, and digital currencies. 

5. Internet of Things (IoT): Connected devices, 

smart homes, and cities, and data-driven 

decision-making. 

6. Omnichannel Commerce: Seamless shopping 

experiences across online and offline channels. 

7. Sustainable and Responsible Commerce: Eco-

friendly practices, social responsibility, and 

ethical business practices. 

8. Subscription-Based Models: Recurring 

revenue streams, product subscription boxes, 

and streaming services. 

9. Augmented Reality and Virtual Reality: 

Immersive shopping experiences, virtual try-

on, and interactive product demonstrations. 

10. Social Commerce: Social media platforms, 

influencer marketing, and social shopping. 

Industry-Wide Scope: 

1. Retail: E-commerce, digital payments, and 

omnichannel commerce. 

2. Finance: Digital banking, mobile wallets, and 

blockchain-based transactions. 

3. Logistics and Supply Chain: IoT, blockchain, 

and AI-powered supply chain management. 

4. Healthcare: Telemedicine, health analytics, 

and personalized medicine. 

5. Education: Online learning, educational 

technology, and personalized learning 

experiences. 

Geographical Scope: 

1. Global: E-commerce, digital payments, and 

social commerce. 

2. Regional: Omnichannel commerce, supply 

chain management, and logistics. 

3. Local: Brick-and-mortar stores, local delivery, 

and community-based commerce. 

Technological Scope: 

1. Cloud Computing: Scalable infrastructure, 

data storage, and analytics. 

2. Artificial Intelligence and Machine 

Learning: AI-powered chatbots, personalized 

recommendations, and predictive analytics. 

3. Internet of Things (IoT): Connected devices, 

smart homes, and cities, and data-driven 

decision-making. 

4. Blockchain and Cryptocurrency: Secure and 

transparent transactions, supply chain 

management, and digital currencies. 

Challenges and Limitations: 

While recent trends in commerce offer 

many benefits, they also present several challenges 

and limitations, including: 

1. Technical Complexity: Integrating new 

technologies can be complex and time-

consuming. 

2. Data Security: Ensuring the security and 

privacy of customer data. 

3. Regulatory Compliance: Navigating evolving 

regulations and compliance requirements. 

4. Changing Consumer Behaviours: Keeping 

pace with shifting consumer preferences and 

behaviours. 

5. Skills and Training: Developing the skills and 

expertise needed to adopt recent trends. 

Primary Data in Recent Trends in Commerce 

Primary data is original data collected directly from 

sources, such as customers, suppliers, or 

employees. 

Methods of Collecting Primary Data: 

1. Surveys: Online or offline surveys to collect 

data from customers or suppliers. 
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2. Interviews: One-on-one interviews with 

customers, suppliers, or employees. 

3. Focus Groups: Group discussions with 

customers or suppliers to gather feedback. 

4. Observational Studies: Observing customer 

behaviour in-store or online. 

5. Experiments: Conducting experiments to test 

new products or services. 

Examples of Primary Data in Commerce: 

1. Customer Feedback: Collecting feedback 

from customers through surveys or reviews. 

2. Sales Data: Collecting sales data from point-

of-sale systems or e-commerce platforms. 

3. Market Research: Conducting market 

research to gather data on customer 

preferences and behaviour. 

Secondary Data in Recent Trends in Commerce:  

Secondary data is existing data collected 

from external sources, such as government reports, 

industry publications, or social media. 

Sources of Secondary Data: 

1. Government Reports: Reports from 

government agencies, such as the Census 

Bureau or Bureau of Labor Statistics. 

2. Industry Publications: Reports and articles 

from industry publications, such as trade 

magazines or research firms. 

3. Social Media: Data from social media 

platforms, such as Twitter or Facebook. 

4. Online Reviews: Reviews from online review 

sites, such as Yelp or Google Reviews. 

5. Academic Research: Research studies and 

papers from academic journals. 

Examples of Secondary Data in Commerce: 

1. Market Trends: Analysing market trends and 

forecasts from industry reports. 

2. Competitor Analysis: Analysing data on 

competitors from industry reports or social 

media. 

3. Customer Behaviour: Analysing data on 

customer behaviour from online reviews or 

social media. 

Research Methodologies Used in Recent Trends 

in Commerce -: 

1. Quantitative Research: Numerical data 

collection and analysis to identify trends and 

patterns. 

2. Qualitative Research: Non-numerical data 

collection and analysis to gain insights into 

customer behaviour and preferences. 

3. Mixed-Methods Research: Combination of 

quantitative and qualitative research methods 

to provide a comprehensive understanding of 

recent trends in commerce. 

Quantitative Research Methods: 

1. Surveys: Online or offline surveys to collect 

data from customers or suppliers. 

2. Experiments: Controlled experiments to test 

the effectiveness of new products or services. 

3. Statistical Analysis: Analysis of numerical 

data to identify trends and patterns. 

4. Data Mining: Analysis of large datasets to 

identify patterns and relationships. 

Qualitative Research Methods: 

1. Interviews: One-on-one interviews with 

customers, suppliers, or employees. 

2. Focus Groups: Group discussions with 

customers or suppliers to gather feedback. 

3. Content Analysis: Analysis of text, image, or 

video data to gain insights into customer 

behaviour and preferences. 

4. Case Studies: In-depth analysis of a single 

case or a small number of cases to gain 

insights into recent trends in commerce. 

Mixed-Methods Research: 

1. Triangulation: Combination of multiple 

research methods to provide a comprehensive 

understanding of recent trends in commerce. 

2. Embedded Design: Combination of 

quantitative and qualitative research methods 

to provide a comprehensive understanding of 

recent trends in commerce. 

3. Multiphase Design: Combination of multiple 

research methods and phases to provide a 

comprehensive understanding of recent trends 

in commerce. 

Data Collection Methods: 

1. Primary Data Collection: Collection of 

original data through surveys, interviews, or 

experiments. 

2. Secondary Data Collection: Collection of 

existing data from external sources, such as 

government reports or industry publications. 

3. Observational Data Collection: Collection of 

data through observation of customer behavior 

or market trends. 

Data Analysis Methods: 

1. Descriptive Statistics: Analysis of numerical 

data to identify trends and patterns. 
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2. Inferential Statistics: Analysis of numerical 

data to make predictions or draw conclusions. 

3. Content Analysis: Analysis of text, image, or 

video data to gain insights into customer 

behaviour and preferences. 

4. Data Mining: Analysis of large datasets to 

identify patterns and relationships. 

Here are some of the statistical techniques used 

in recent trends in commerce: 

Descriptive Statistics: 

1. Mean: Average value of a dataset, used to 

understand customer behaviour and 

preferences. 

2. Median: Middle value of a dataset, used to 

understand customer behaviour and 

preferences. 

3. Mode: Most frequently occurring value in a 

dataset, used to understand customer behaviour 

and preferences. 

4. Standard Deviation: Measure of the spread of 

a dataset, used to understand customer 

behaviour and preferences. 

5. Variance: Measure of the spread of a dataset, 

used to understand customer behaviour and 

preferences. 

Inferential Statistics: 

1. Regression Analysis: Used to identify 

relationships between variables, such as the 

relationship between price and demand. 

2. Correlation Analysis: Used to identify 

relationships between variables, such as the 

relationship between customer satisfaction and 

loyalty. 

3. Hypothesis Testing: Used to test hypotheses 

about customer behaviour and preferences, 

such as the effectiveness of a new marketing 

campaign. 

4. Confidence Intervals: Used to estimate 

population parameters, such as the average 

customer spend. 

5. Probability: Used to understand the likelihood 

of customer behavior and preferences, such as 

the probability of a customer making a 

purchase. 

Predictive Analytics: 

1. Linear Regression: Used to predict 

continuous outcomes, such as customer spend. 

2. Logistic Regression: Used to predict binary 

outcomes, such as customer churn. 

3. Decision Trees: Used to predict outcomes 

based on a set of rules, such as customer 

segmentation. 

4. Random Forest: Used to predict outcomes 

based on a set of rules, such as customer 

segmentation. 

5. Neural Networks: Used to predict outcomes 

based on complex patterns, such as customer 

behaviour. 

Data Mining: 

1. Clustering: Used to group customers based on 

their behaviour and preferences. 

2. Association Rule Mining: Used to identify 

relationships between variables, such as the 

relationship between customer purchases. 

3. Decision Tree Induction: Used to predict 

outcomes based on a set of rules, such as 

customer segmentation. 

4. Neural Network Analysis: Used to predict 

outcomes based on complex patterns, such as 

customer behaviour. 

5. Text Mining: Used to analyse text data, such 

as customer reviews and feedback. 

Big Data Analytics: 

1. Hadoop: Used to process large datasets, such 

as customer transaction data. 

2. Spark: Used to process large datasets, such as 

customer transaction data. 

3. NoSQL Databases: Used to store and analyse 

large datasets, such as customer transaction 

data. 

4. Data Warehousing: Used to store and analyse 

large datasets, such as customer transaction 

data. 

5. Cloud Computing: Used to process and 

analyse large datasets, such as customer 

transaction data. 

Recent trends in commerce are revolutionizing the 

way businesses operate and interact with 

customers. Here are some key trends to watch: 

E-commerce Trends 

a. Augmented Reality (AR) and Virtual 

Reality (VR): AR and VR are changing the 

online shopping experience by allowing 

customers to interact with products in a more 

immersive way. For example, customers can 

use AR to see how furniture would look in 

their home before making a purchase. 

b. Artificial Intelligence (AI) and Machine 

Learning: AI and machine learning are being 

used to personalize customer experiences, 
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improve customer service, and optimize 

business operations. For instance, Starbucks 

uses AI to offer personalized suggestions to 

customers based on their purchase history and 

preferences. 

c. Social Commerce: Social media platforms are 

becoming increasingly important for 

businesses, with many customers using 

platforms like Instagram and Facebook to 

discover and purchase products. 

d. Subscription Models: Subscription models 

are becoming more popular, with many 

businesses offering subscription services to 

customers. This model can provide a steady 

stream of revenue for businesses and offer 

customers convenience and flexibility. 

Digital Payments and Delivery Trends 

a. Flexible Payment Options: Businesses are 

offering customers more payment options, 

including digital wallets and buy-now-pay-

later services. 

b. Fast and Free Delivery: Fast and free 

delivery is becoming increasingly important 

for customers, with many businesses offering 

same-day or next-day delivery options. 

Sustainability and Customer Experience Trends 

a. Sustainability: Sustainability is becoming a 

key concern for customers, with many 

businesses prioritizing sustainable practices 

and transparency. 

b. Customer Experience: Businesses are focusing 

on providing personalized and seamless 

customer experiences, with many using AI and 

machine learning to optimize customer 

interactions. 

Conclusion:  

The commerce landscape is undergoing a 

significant transformation, driven by technological 

advancements, shifting consumer behaviors, and 

evolving business models. Recent trends in 

commerce, such as artificial intelligence, 

augmented reality, social commerce, and 

subscription-based models, are revolutionizing the 

way businesses operate and interact with 

customers. 

Here are some recommendations for businesses to 

adapt to recent trends in commerce: 

E-commerce Recommendations 

1. Invest in Augmented Reality (AR) and 

Virtual Reality (VR): Use AR and VR to 

create immersive online shopping experiences 

that allow customers to interact with products 

in a more engaging way. 

2. Implement Artificial Intelligence (AI) and 

Machine Learning: Use AI and machine 

learning to personalize customer experiences, 

improve customer service, and optimize 

business operations. 

3. Develop a Social Commerce Strategy: Use 

social media platforms to engage with 

customers, promote products, and drive sales. 

4. Offer Subscription Models: Offer 

subscription services to customers to provide 

convenience, flexibility, and a steady stream of 

revenue. 

Digital Payments and Delivery 

Recommendations 

1. Offer Flexible Payment Options: Offer 

customers a range of payment options, 

including digital wallets and buy-now-pay-

later services. 

2. Provide Fast and Free Delivery: Offer fast 

and free delivery options to customers to 

improve the shopping experience and increase 

customer satisfaction. 

3. Invest in Logistics and Supply Chain 

Management: Invest in logistics and supply 

chain management to ensure efficient and 

timely delivery of products. 

Sustainability and Customer Experience 

Recommendations 

1. Prioritize Sustainability: Prioritize 

sustainable practices and transparency to 

appeal to environmentally conscious 

customers. 

2. Focus on Customer Experience: Focus on 

providing personalized and seamless customer 

experiences to drive customer loyalty and 

retention. 

3. Use Data Analytics: Use data analytics to gain 

insights into customer behavior and 

preferences, and to optimize business 

operations. 

Technology Recommendations 

1. Invest in Cloud Computing: Invest in cloud 

computing to improve scalability, flexibility, and 

cost-effectiveness. 

2. Implement Internet of Things (IoT) 

Technology: Implement IoT technology to 

improve supply chain management, logistics, and 

customer experiences. 



 
International Journal of Economics, Business, Accounting, Agriculture and Management towards Paradigm Shift in 

Research (IJEBAMPSR), ISSN: 3065-9140 
 

 

International Journal of Economics, Business, Accounting, Agriculture and Management towards Paradigm Shift in 
Research (IJEBAMPSR), ISSN: 3065-9140,Volume-2 Issue-2 | April-2025| Website: https://ebamr.com 

67 

 

3. Use Blockchain Technology: Use blockchain 

technology to improve transparency, security, 

and efficiency in business operations. 
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