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 Abstract 

India is one of the largest consumer markets in the world and hence it 

caters eyes of the major producers to use Indian markets for the rise and prosper the 

profits and wealth. India being demographically diverse and largely populated and 

consisting the youngest average population, it attracts various producers and 

companies of all sectors and ideologies for all kinds of Indian Consumers. These 

consumptions and rise of abrupt marketing strategies for consumerism also result in 

environmental damage, green washing and violations of several ethical rules and 

standards. The further research extends and intends to explore various eco-friendly 

alternatives to make the Indian Consumers and Businesses aware that several eco-

friendly products can lead to equivalent satisfaction of consumer needs and 

requirements without or minimal damaging the environment and hence to promote 

Green Consumerism and Green Marketing. 

The following research intends to conduct exploratory study based on 

findings and analysis primarily on Secondary Data and References including books, 

Websites, E-Commerce Websites, etc. 

The researcher aims to explore various eco-friendly product and practice 

alternatives existing in Indian Markets across various sectors which can result in 

rise of awareness amongst Indian Consumers and Businesses for the minimal or no 

environmental damage without compromising the need satisfaction of Indian 

Consumers. Hence this research may contribute in promotion of Green Consumerism 

and Green Marketing. 

Keywords: FMCG, Indian Brands, Indian Companies, Eco-Friendly Products, Green 

Marketing, Green Consumerism, Consumer Awareness 

Introduction: 

Consumerism is the belief that increasing the consumption of goods and 

services in the economy is a desirable goal, and that a person's well-being and 

happiness depend on obtaining these goods. It suggests that the market should be 

consumer-based, not producer-based. The definition of consumerism varies 

depending on the thinker, aspect, domain, sector, or school. For example, Thorstein 

Veblen introduced the concept of "conspicuous consumption" to display wealth and 

social status. Jean Baudrillard explored the impact of consumer culture on society, 

arguing that consumerism creates a world of signs and symbols detached from their 

material reality. 

Research Methodology: 

This research intends to conduct exploratory study based on findings and 

analysis primarily on Secondary Data and References including books, Websites, E-

Commerce Websites, etc. 

Limitation of the Study: 

This research work is conducted on the basis of secondary sources of data 

which is largely based on internet-based data.   
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Hence the research works based on 

primary data has been excluded.  The aforesaid 

research work uncovers such consumer goods 

which are eco-friendly alternatives to the largely 

available consumer goods in India but the research 

works undertakes only Fast-Moving Consumer 

Goods (FMCG) and services and hence other 

nature of goods and services are excluded. 

Literature Review: 

Concept of Consumerism: 

Consumerism is a social and economic 

order that encourages the acquisition of goods and 

services in ever-increasing amounts.
  

It is often associated with the belief that 

personal happiness and well-being can be achieved 

through material possessions. 

Concept of Green Consumerism: 

Green consumerism is the conscious 

choice to purchase products and services that 

minimize negative environmental impact. It 

involves considering factors like resource use, 

pollution, and waste in consumption decisions. 

Concept of Green Marketing: 

Green marketing involves promoting 

products or services based on their environmental 

benefits. This includes factors like eco-friendly 

production, sustainable packaging, and reduced 

environmental impact. 

Concept of Green Washing: 

Greenwashing is when a company 

deceptively markets its products or policies as 

environmentally friendly. They might exaggerate 

minor green efforts or use misleading language to 

appear more sustainable than they actually are. This 

practice can mislead consumers and hinder genuine 

progress towards environmental protection. 

Findings: 

The following research work aims to 

provide various key Eco-Friendly Alternatives to 

various available Fast-Moving Consumer Goods 

(FMCG) and services which promotes Green 

Consumerism in India, which can lead to minimal 

or no impact on environmental degradation. Some 

of the alternatives and practices are illustrated 

below: 

A. Personal Care: 

Several brands including well-known brands in 

India are inculcating and promoting several 

practices which promotes green consumerism in 

FMCG Personal Care sector. Some of these are 

illustrated below: 
 

1. Natural & Organic Products: Brands like 

Biotique, Kama Ayurveda, Mamaearth, Wow, 

Forest Essentials, Soul Tree, Khadi Naturals, 

Organic Harvest, Adivasi Hair Oil, etc. offer a 

range of natural and organic skincare and 

haircare products, free from harmful 

chemicals. 

2. Sustainable Packaging: Companies are 

adopting recyclable and biodegradable 

packaging like plant-based plastics, 

paperboard, and recycled paper. This shift aims 

to reduce plastic waste and promote a circular 

economy through reuse and proper disposal. 

Larger Companies like ITC, Dabur, Hindustan 

Unilever, Amazon, Flipkart, Myntra, etc. 

3. Refill and Reuse Systems: Some brands are 

introducing refill stations and reusable 

packaging to reduce plastic waste. Such 

Brands in India include Hindustan Unilever 

(brands like Surf Excel, Dove), Godrej 

Consumer Products, Dabur, Marico 

(Parachute, Saffola), and recently, startups like 

Algramo, etc. This promotes reduction in 

plastics and habituate consumers to refill and 

reuse the product which also targets minimal 

waste production. 

B. Household Care: 

Several Indian Companies and Brands dealing 

with FMCG in Household sector implements 

various practices and operations to promote Green 

Consumerism, such as: 

1. Eco-Friendly Cleaning Products: Leading 

brands such as HUL, ITC, etc. offer eco-

friendly cleaning products like detergents and 

surface cleaners. They use plant-based 

ingredients, biodegradable formulas, 

recyclable packaging, and promote refills, 

minimizing environmental impact and 

promoting green consumerism through clear 

labelling and marketing, etc.  

2. Biodegradable Detergents: Eco-friendly 

detergents from brands like Hindustan 

Unilever, ITC, and P&G aim to reduce 

environmental impact through biodegradable 

formulas. Startups like Eco365, Saahil, and 

GreenBrook offer plant-based and minimally 

packaged options. Certifications such as ISO 

14855, BPI, CPCB, Eco-Cert, and EU 

Ecolabel verify their eco-friendliness. etc. 

https://ebamr.com/
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C. Food and Beverages: 

1. Organic and Local Produce: Many brands 

are promoting organic and locally sourced 

food products to reduce carbon footprint. The 

Indian FMCG sector has witnessed significant 

growth in recent years, with a growing 

emphasis on organic, local, and sustainable 

products. Some of the major FMCG 

Companies with Organic and Local Initiatives: 

a) Hindustan Unilever Limited (HUL): Natural, 

Ayurvedic, locally sourced, sustainable 

personal and food care, etc. 

b) ITC: Promoting organic farming, local 

sourcing, and traditional Indian flavours, etc.  

c) Organic India: Organic, Ayurvedic, fair-trade 

herbal teas, supplements, and food products.  

d) 24Mantra Organic: Organic, traceable food 

products supporting small farmers: rice, pulses, 

spices.  

Several D2C Brands: Small brands seek to sell 

authentic food products to Indian consumers. 

Brands: Daily Dump, Healthy Master, The Whole 

Truth, etc.  

Focus: Direct-to-consumer model, Minimal 

processing and packaging, Emphasis on 

transparency and      ethical sourcing, etc. 

2. Reduced Plastic Usage: Brands are 

minimizing the use of plastic packaging, 

especially for single-use items. The Indian 

FMCG sector has been actively working to 

reduce its plastic footprint. Several leading 

companies have implemented innovative 

strategies to minimize plastic usage and 

promote sustainable packaging solutions. Here 

are some prominent examples: 

a) Hindustan Unilever Limited (HUL): 

Reducing Plastic Usage, Innovative 

Packaging and Recycling initiatives. 

b) ITC Limited: Sustainable Packaging, 

Paper-Based Packaging, Recycling 

Programs 

c) Dabur India: Plastic-Waste-Neutral, 

Recycling Partnerships, Sustainable 

Packaging 

d) Nestlé India: Plastic-Neutral Packaging 

till 2025, Reducing Plastic Usage, 

Recycling Initiatives 

e) Other Notable Companies such as: 

 PepsiCo India: The company is working 

towards reducing plastic usage and increasing 

the use of recycled plastic. 

 Coca-Cola India: Coca-Cola is committed to 

sustainable packaging and is investing in 

recycling programs. 

 Parle Products: Parle is exploring alternative 

packaging materials and reducing the weight 

of its packaging. 

D. Fashion and Apparel: 

1. Sustainable Fabrics: Indian fashion brands 

increasingly use eco-friendly fabrics like 

organic cotton and recycled polyester, driving 

sustainable fashion. 

2. Fashion Brands: 

a) B Label: This brand is known for its use 

of hemp, a sustainable and durable fabric. 

b) Rias Jaipur: They use handwoven fabrics 

and natural dyes in their clothing. 

c) Sepia Stories: This brand offers a range 

of sustainable men's and women's wear 

d) No Nasties: They focus on organic cotton 

and other natural fibres. 

e) V-Nicobar: This brand uses a mix of 

sustainable materials, including organic 

cotton and recycled polyester. 

f) Adheera: This brand focuses on ethical 

fashion and uses organic fabrics, hand 

stitching, and plant-based dyes to 

minimize its environmental impact. 

g) B Label: This brand offers fashionable 

clothing for men and women made from 

sustainable materials like organic cotton 

and recycled polyester. 

h) Windie: This eco-fashion brand uses 

earth-approved fabrics like organic cotton 

and bamboo to create stylish and 

comfortable clothing.  

i) Other Brands: Many smaller, 

independent brands are emerging in India, 

focusing on sustainable and ethical 

practices. They often use organic cotton, 

bamboo, and recycled polyester in their 

products.  

3. Ethical Sourcing: Indian fashion brands 

prioritize ethical sourcing and sustainability, 

ensuring fair labor and environmental 

standards in the 2020s.  Some of the notable 

examples are:  

a)  Doodlage: Ethical, circular fashion 

using surplus fabric, reducing waste. 

b) Ethicus: Ethical farm-to-fashion brand 

supporting artisans and organic cotton. 

c) No Nasties: Eco-friendly materials, 

ethically made.
 
 

https://ebamr.com/
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d) Rias Jaipur: Indian artisan crafts: Dabu, 

handblock printing, supporting local 

traditions. 

e) Sepia Stories: Eco-friendly materials and 

ethical production for a sustainable future.  

 Other Notable Brands: Fabindia, Good Earth, 

Péro   

Key Ethical Sourcing Practices in Indian 

Fashion: 

Fair Trade: Ensuring fair wages and working 

conditions for workers. 

Organic Materials: Using organic cotton, linen, 

and other natural fibres. 

Sustainable Production: Minimizing 

environmental impact through eco-friendly 

processes.    

Local Sourcing: Supporting local artisans and 

reducing carbon footprint.   

Transparency: Providing information about the 

supply chain and production processes. 

By choosing to support these brands, consumers 

can contribute to a more ethical and sustainable 

fashion industry in India. 

4. Reduced Water Usage: Several Indian FMCG 

Brands are implementing water-efficient 

manufacturing processes after making due 

considerations of amid water crisis and due 

compliances of environmental laws of India. 

Some of the notable examples are:  

a) Hindustan Unilever Limited (HUL) 

 Lever Ayush: HUL has a range of Ayurvedic 

personal care products that often use natural 

ingredients and traditional processes that may 

be less water-intensive than conventional 

methods. 

 Water Conservation Initiatives: HUL has 

broader water conservation initiatives across 

its operations, including in its supply chain, 

which may indirectly impact the water 

footprint of related industries, including 

fashion and apparel. 

b) ITC Limited: 

Paperboards and Specialty Papers: ITC's 

paperboard and specialty paper business may use 

water-efficient processes in paper production, 

which could indirectly benefit the fashion and 

apparel industry that relies on paper-based 

packaging materials. 

c) Other Indirect Impacts: 

 Sustainable Sourcing: Some FMCG 

companies are promoting sustainable sourcing 

practices, which could encourage suppliers to 

adopt water-saving techniques in their 

operations, including those in the fashion and 

apparel industry. 

 Consumer Awareness: By raising awareness 

about water conservation, FMCG companies 

can indirectly influence consumer behaviour, 

leading to more sustainable fashion and 

apparel choices. 

While these companies may not be directly 

involved in the fashion and apparel industry, their 

initiatives can have a positive impact on water 

conservation and sustainability in related sectors. 

E. Challenges and Opportunities 

Green consumerism is on the rise in India, driven 

by increased environmental awareness. Indian 

FMCG brands have a significant opportunity to tap 

into this trend but face several challenges: 
 

Challenges: 

 Consumer Awareness: A lack of awareness 

about sustainable practices, particularly in 

rural areas. 

 Price and Quality Perception: Green 

products are often perceived as more 

expensive and less effective. 

 Supply Chain Complexity: Sourcing 

sustainable materials and implementing 

sustainable logistics can be difficult. 

 Regulatory Framework: The regulatory 

landscape for sustainable practices is still 

evolving. 

 Infrastructure and Technology: Limited 

recycling infrastructure and the high cost of 

sustainable technologies are barriers. 

Opportunities: 

 Growing Consumer Demand: Especially 

among urban millennials and Gen Z. 

 Brand Differentiation: Green initiatives can 

enhance brand image and attract eco-conscious 

consumers. 

 Government Support: Government policies 

and incentives can facilitate sustainable 

practices. 

 Innovation and Technology: Advancements 

in sustainable packaging and production 

processes can drive growth. 

By addressing these challenges and leveraging 

opportunities, Indian FMCG brands can 

successfully implement green consumerism and 

contribute to a more sustainable future. 
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Conclusion: 

The Indian FMCG sector, as a major 

player in the global market, has a significant role in 

promoting sustainable consumption and 

production. While there are challenges such as 

consumer awareness, price sensitivity, and supply 

chain complexities, the potential for green 

consumerism and green marketing is immense. 

To drive sustainable practices, Indian FMCG 

brands can adopt several strategies. Firstly, they 

can focus on developing eco-friendly products 

using natural ingredients and biodegradable 

materials. Secondly, they can implement 

sustainable packaging solutions, such as reducing 

plastic usage and promoting recycling. Thirdly, 

they can engage in ethical sourcing and fair-trade 

practices to ensure the well-being of workers and 

the environment. 

Furthermore, companies can invest in 

research and development to innovate sustainable 

technologies and processes. By educating 

consumers about the benefits of sustainable choices 

and creating awareness campaigns, they can foster 

a culture of conscious consumption. Collaborating 

with government agencies, NGOs, and other 

stakeholders can also accelerate the adoption of 

sustainable practices. 

By embracing green consumerism and 

green marketing, Indian FMCG brands can not 

only contribute to environmental sustainability but 

also gain a competitive edge in the market. This 

shift towards sustainable practices will not only 

benefit the environment but also drive economic 

growth and social development in India. 
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