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Abstract 

The mobile banking provides easy payment facility and accounting system 

which increases the speed delivery of banking services. Nowadays mobile banking 

reducing the footfall of consumer by providing easy transacting by sitting at their 

place. The demand for mobile banking increasing as cost effective, easy, and saves 

the time of user, the user can access 24*7.  The banks are striving to provide 

innovative method of services to retain and to meet their customer expectation and 

demand, as technology upgrades the use and adoptability, acceptability increases. 

Young generation are increasingly embracing mobile banking as it convenience and 

efficiency and it helps in using apps to manage finance, fund transfer, and making 

payments. Mobile banking cab help people develop financial literacy by providing 

budgeting tools, tracking incomes and spending and manage their accounts. Mobile 

banking helps for on- the-go banking, managing finance without visiting any 

physical branch. Mobile banking app allow for quick and transact easily such as 

paying bills, transferring funds and depositing cheques. This study would provide 

new insight in consumer behaviour towards mobile banking in Vijay nagara district, 

Karnataka state. This study conducted though simple random selection through 50 

respondents, the response received in this study was through google form The 

majority respondents’ feel mobile banking is only for wealthy people, not 

comfortable with new technology, connectivity issue services are not good and 

transactional risk. 

Keywords: Mobile Banking, Consumer Behaviour. Technology, Education 

Qualification, Young Generation, Fund Transfer, Vijayanagara District 

Introduction  

The technology plays an important role in world development, the mobile 

and internet banking can be seen a positive movement. People can access the mobile 

banking easily and it provides services around the clock. Mobile banking refers to 

the use of a mobile device such as a smartphone, laptop or computer to access and 

manage banking accounts of one’s. The mobile banking provides easy payment 

facility and accounting system which increases the speed delivery of banking 

services. As mobile subscriber increases the use of mobile banking increasing. 

According to ashta. There is a wide gap between mobile users and mobile banking. 

Still majority people uses traditional banking rather than using mobile banking due to 

fear of security, lack of information to use and knowledge. Mobile banking has 

potential market as people are very busy with their work, they are coming to online 

platform. Nowadays number of people standing long queue to deposit, to get account 

statement and withdraw the cash can’t be seen at bank. Now mobile banking 

becoming famous by name m-banking, it provides services like balance check, 

account statement, payment and to transfer amount.  
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Now a days mobile banking reducing the 

footfall of consumer by providing easy transacting 

by sitting at their place. The demand easy for 

mobile banking increasing as cost effective, easy, 

and saves the time of user, the user can access 

24*7. It is not only helps to user, it also helps to 

bank through reducing telebanking cost and bank 

can be touch of the count holders. It also provides 

services like insurance, mutual funds, loan etc. 

though the users are in less number due to lack of 

adoptability, limited service, network issue. Non-

availability of services in regional languages. 

The banks are striving to provide 

innovative method of services to retain and to meet 

their customer expectation and demand, as 

technology upgrades the use and adoptability, 

acceptability increases.Young generation are 

increasingly embracing mobile banking as it 

convenience and efficiency and it helps in using 

apps to manage finance, fund transfer, and making 

payments. Mobile banking cab help people develop 

financial literacy by providing budgeting tools, 

tracking incomes and spending and manage their 

accounts.  

Mobile banking helps for on- the-go 

banking, managing finance without visiting any 

physical branch. Mobile banking app allow for 

quick and transact easily such as paying bills, 

transferring funds and depositing cheques. 

Vjaynagara is 31
st
 district in Karnataka, hospet is 

its headquarters, it is home of UNESCO world 

heritage site called “hampi” district has both 

metallic and non-metallic mineral industry, 

vijaynagara steel limited it led industries growth in 

district, so it has may braches of various 

nationalized and private bank branches.  

Scope of the study 

This study would provide new insight in 

consumer behaviour towards mobile banking in 

Vijay nagar district, Karnataka state. As technology 

growing the use of online transactions getting more 

scope, the mobile banking user number also 

increasing. 

Research objectives 

1. To find the factors associated with consumer 

behaviour in using mobile banking 

2. To ascertain the factors influencing to use 

mobile banking  

3. To understand awareness level and acceptance 

of consumer towards mobile banking. 

Research methodology  

The research adopted in this study is 

descriptive study. The sampling unit for data 

collection are convenient method through google 

questionnaire. The data collected from 50 

respondent.   

Literature Review 

 Fernando rey castillo-villar. Rosalia G. 

Castillo (2023) In this study the author explores the 

offordness and constraints to adults while using the 

mobile banking apps, he found out that the reasons 

to use mobile banking are saving of the time, 

having control over their finance, to avoid physical 

risks, lack of patience from bank employees to 

response and lack of useful information at 

employees, the constraints are fear of cyber 

security, data privacy and password hacking. 

Ong, H.B. and Chong, L.L., (2023).In this 

study the author examines the impact of cashless 

payments and discover the reason to internet 

banking and mobile banking are credit transfer, 

charge cards, direct debit payments significantly 

affect in short run mobile banking. The direct debit 

affects significantly the internet and mobile 

banking in long run 

Deshwal, P., (2015) .the author explain the 

mobile banking uses in India. The mobile banking 

has immense potential for conducting financial 

transaction. There is a need to create awareness to 

more people about mobile banking and its benefits, 

all service providers including government should 

stress on mobile banking to penetrate up to reach to 

all segment of the society. 

Prof. Janmejay V. Shukla (2020) in this 

study the author explains the smart phone 

potentiality helps in conducting online transaction 

and reduces costs. Most influencing factors are cost 

reduction, convenient, transaction speed. The 

consumer preference also should consider while 

designing and in providing online mobile banking  

Data analysis and interpretation 

To analysis the data statistical method 

such are percentage, average and to interpret the 

result chi-square techniques were used.      
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Characteristics 

Sex Respondents’ Percentage 

Male 36 72 

Female 14 28 

Total 50 100 
 

Education qualification Respondents’ Percentage 

Upto sslc 00 00 
PUC 15 30 
Graduate 31 62 
Post-graduate 04 08 

Total 50 100 
Mobile banking using    Respondents’    Percentage  
Yes  41  82 
No                                      09  18 

Total 50 100 
 

In total 50 respondents 36(72%) were 

male and 14(28%) were female. In 50 respondents 

41(82%) using mobile banking and 09(18) 

respondents were not-using mobile banking 

services. 

 

 

Data source-survey data 

Interpretation- majority of the respondents are 

graduate (31). The respondent who completed post-

graduation are 04, there are no respondent studied 

up to SSLC 

 
Data source- survey data 

Interpretation- majority of the respondents use mobile banking for all utility. 16 respondents use mobile 

banking for to transfer money. 
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Data source- survey data 

Interpretation- majority respondents agree mobile 

banking saves time. And it is to carry transaction, 

easy of user interface, trust of security, cost 

effective, provides 24*4 services, security and 

because of new technology they use mobile 

banking.  

 

 
Data source- survey data 

Interpretation- majority of the respondent agree 

their mobile doesn’t support mobile banking, they 

prefer via other mode (traditional banking, internet 

banking), complicated to user interface, transaction 

risk takes more time if not get network 

connectivity. 

 
Data source- survey data 

Interpretation- majority of the respondents agree 

mobile banking only for wealthy people, not user 

friendly interface, not comfortable with technology, 

possibility of fraud, theft, and services are not 

good. 
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Hypothesis analysis 

H0= the education qualification and use of mobile 

banking are dependent 

H1= the education qualification and use of mobile 

banking are independent  

 

Observed Value 
   

Use Of Mobile Banking 

Education No yes Grand Total 

Graduate 5 26 31 

post graduate 0 4 4 

PUC 4 11 15 

Grand Total 9 40 50 

 

 
   

 

expected value    

Education No yes Grand Total 

Graduate 5.58 24.8 31 

post graduate 0.72 3.2 4 

PUC 2.7 12 15 

Grand Total 9 40 50 

    Use Of Mobile Banking 

Education No yes Grand Total 

Graduate -0.58 1.2 0.62 

post graduate -0.72 0.8 0.08 

PUC 1.3 -1 0.3 

chi-square value 1 

 

 

 

 

DF =2 

  
critical value =5.99146454 

  
pvalue =0.41736036 

 

The chi-square value is less than critical 

value, it is within the reason and value (0.4173) is 

greater than significant value (0.05). We accept the 

null hypothesis. The is relationship between 

education qualification and use of mobile banking 

Findings; 

1. Majority of the respondents use mobile 

banking for all utility. 16 respondents use 

mobile banking for to transfer money. 

2. The major reasons to use mobile banking are, 

it saves time. And it is to carry transaction, 

easy of user interface, trust of security, cost 

effective, provides 24*4 services, security and 

because of new technology they use mobile 

banking.  

3. Majority of the respondent agree their mobile 

doesn’t support mobile banking, they prefer 

via other mode (traditional banking, internet 

banking), complicated to user interface, 

transaction risk takes more time if not get 

network connectivity. 

4. The respondents feel mobile banking only for 

wealthy people, not user friendly interface, not 

comfortable with technology, possibility of 

fraud, theft, and services are not good 

Conclusion  

Mobile banking is emerging technology in 

the world it paves way for “banking in your figure 

tips” proverb. It reduces footfall of consumer 

towards bank branches. The majorly uses mobile 

banking for transfer of money and to know 

balances. Mobile banking saves time, easy to carry 

transaction, user friendly, and security, cost 

effective and 24*7 service.  

The majority people feel mobile banking 

is only for wealthy people, not comfortable with 

new technology, connectivity issue services are not 

good and transactional risk. The mobile banking 
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facility should be easy to operate and it should be 

in local language.  
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