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Abstract 

             Summary Agriculture is essential for the country's economic growth. 

Agriculture is completely different from trade and industry. It covers many processes 

and activities that allow raw materials and food to be delivered from the farm to the 

final consumer. Therefore, the sector needs to create a good profit margin in order 

to provide farmers with a reasonable return for their labor. Unfortunately, due to the 

lack of knowledge and skills of poor farmers, all profits in this process are 

transferred to the intermediaries. Therefore, the government has enacted three 

important agricultural laws that allow farmers to sell their produce without any 

restrictions or licenses, thus ensuring security of agricultural produce. Therefore, 

farmers are able to get better prices during times of increased competition. 

Deregulation alone will not be enough to attract more buyers. The House of 

Representatives (2018-19) stated that easy access to information, transparency and 

robust market operations for farmers and buyers are essential to ensure fair trade. 

The APMC sector and government agencies are unable to do this for most farmers. 

In this way, constructing a suitable building for small businesses to trade 

agricultural produce can be a good option. In this article, we focus on the problems 

faced by farmers and the benefits that the new law can bring. Apart from this, we will 

also discuss some good tips to solve the current problems faced by Indian farmers in 

marketing agricultural produce. 

Keywords: Agricultural Marketing; APMC Markets; APMC Act; Farmers; 

Middlemen. 

Introduction 

        The state government of India has set up a market committee called the 

Agriculture Produce Market Committee (APMC) to protect farmers from 

exploitation by large retailers. The states have enacted the APMC Act to regulate all 

APMC facilities. The produce will be available only in APMC markets (commercial 

yards) by 2020. It is a major problem that local moneylenders across the country are 

borrowing huge amounts of money from farmers at exorbitant interest rates. Keeping 

in view the losses faced by farmers due to excessive market prices, unreasonably low 

prices and physical loss of essential agricultural products, the Government of India 

has come up with several important rules to formulate a strategy to monitor the 

economy. The first requirement of wholesale management is considered to be proper 

development of the business and development and management of the wholesale 

market. 

In 2003, the government of India enacted the first APMC Act to reform the 

agricultural sector. The Act envisages direct procurement, private markets, new 

markets and contract sales by farmers through APMCs. In the APMC model, the 

marketing board is responsible for ensuring transparency in market prices and 

transactions, providing continuous marketing service, supporting agriculture to 

improve the price of agricultural produce, ensuring full payment to farmers for 

agricultural produce sold on the same day.  
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It will enable public-private partnerships 

to enable farmers to reach their agricultural 

produce to the market on a daily basis, boosting 

and boosting the economy. Three agricultural 

reform bills were introduced in Parliament on 

September 14, 2020: The Farmers (Promotion and 

Protection) Bill on Price of Goods, the Agricultural 

Producer's Commercial and Industry (Promotion 

and Support), 2020, Essential Raw Materials 

(Changes), 2020 with provisions in place during 

the coronavirus pandemic. The President signed the 

bill on September 27, 2020. Agricultural Products 

Trade and Commerce (Incentive and Assistance) 

Bill, 2020 It aims to allow inter-state and intra-state 

agricultural trade, except through APMC stations 

and other markets covered under the APMC Act. 

The Farmers (Services and Protection) Agreement 

on Insurance and Price of Agricultural Services 

aims to provide a commitment to the country on 

agriculture between farmers and agribusinesses, 

exporters, processors or wholesalers of agricultural 

products. The price is decided in a transparent and 

fair manner, keeping in mind the interests of 

farmers. The Essential Commodities (Amendment) 

Bill, 2020 states that the central government can 

control certain agricultural commodities only in 

difficult situations such as famine and war oils 

There will be a supply problem in agricultural 

products if prices go up. 

Objective  

1. To analyze the challenges faced by the APMC 

system in terms of efficiency, market access, 

and farmer welfare. 

2. To identify potential solutions and policy 

reforms that could improve the functioning of 

APMC markets. 

3. To enhance farmer income, and promote 

transparency and fairness in agricultural trade. 

Challenges of APMC: 

Agricultural marketing consists of many p

rocesses and marketing to move raw agricultural pr

oducts from arable land to end users. APMC syste

ms need to be designed very closely, so farmers wh

o appreciate them can offer the right advantages.Un

fortunately, due to the lack of knowledge and skills 

of the poor farmers of India, the middle class has 

been left with all the blessings of our country. The 

lion’s share of the buying and selling is done by the 

middlemen, while the farmers get a very small 

share. Farmers face the most difficulty in getting 

their agricultural produce sold at the right price. 

Following are some of the major challenges in the 

current agricultural sector that require urgent 

attention and solutions from the government (13) 

1. Low profitability of agricultural produce – 

There are a large number of farmers and small 

farmers in India. They worked hard to create 

the product. However, large scale farmers are a 

major source of income for the business. These 

large farmers have to sell their products to 

many markets. Therefore, agriculture cannot 

meet the demand.  

2. Storage problems- Agricultural products are 

perishable and are produced seasonally, but are 

in high demand throughout the year. For this 

reason, agricultural products must be stored in 

warehouses as needed and made ready for use 

when needed. There is no reserve for farmers 

and ranchers. For this reason, farmers need to 

sell early. For this reason, they earned money 

in a short time with very low cost.  

3. Farmers are not sure about the price. - 

Manufacturers and consumers are already 

thinking about profits before choosing the 

price of the product. Meanwhile, agricultural 

product producers have uncertainty about the 

price at which they sell their products to end 

users. Farmers cannot determine the price of 

the product. There are agents who determine 

the final price of the produce. 

4. Transportation issues -

 Most villages still have no streetsconnections. 

Therefore, farmers mostly rely on 

transportation vehicles such as trucks to sell 

their products.Agricultural products. This 

situation causes delays in the entry of 

agricultural products to market. Trucks can 

transport damaged goods, but farmers must 

pay high transportation costs. In return, they 

get very little. 

5. Unfair Practices - Middlemen engage in 

various illegal practices in the market in order 

to make quick profits at the expense of 

consumers and producers. These practices 

include theft, black marketing, forgery and use 

of incorrect measuring instruments. These 

unfair practices make it difficult to sell 

agricultural produce at a good price.   

6. Middlemen are everywher - There is a 

combination of intermediary traders in the 

market, such as brokers, wholesalers, retailers, 

committee agents. Produce must pass through 

these connections before reaching the final 
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consumer. As these products go through each 

stage of processing, their prices increase 

significantly. The burden of high prices 

ultimately falls on the consumer. Consumers 

pay high prices for agricultural products, but 

the products do not reach the actual producer, 

the farmers. Instead, all the money goes into 

the pockets of middlemen.  

7. Low credit scores - Design allows companies 

or consumers to produce products at a 

reasonable price. But this has nothing to do 

with agricultural products. But they can be 

graded according to their shape, size, etc. In 

other words, the farmer gets the same price for 

whatever he gives. 

8. Lack of Information - Product and service 

developers get information from a variety of 

sources, both internal and external to the 

business. With the internet being open to 

everyone, every business person can easily 

access information. But illiterate people and 

poor farmers of agriculture markets. 

9. Other issues - Since agricultural products are 

very large, they need to be packaged properly. 

It is also not easy to stock them in many stores. 

Farmers have to do it manually, which requires 

labor. Also, the demand for agricultural 

products is not always the same. Prices are 

determined by the rise and fall of agricultural 

products. As a result, prices fell during the 

harvest season and producers suffered huge 

losses. 

What are the solutions to deal with APMC: 

Nearly 60% of India’s population is 

directly or indirectly dependent on agriculture. 

Therefore, it is important to remove economic 

barriers and increase agricultural prosperity. The 

agricultural sector needs to function well to support 

employment, growth and economic prosperity in 

rural India. Here are a few solution: 

1. The government should provide market access 

to agricultural produce and provide market 

regulation to local farmers.  

2. Licensing procedures should be simplified to 

allow new entrepreneurs to enter the market.  

3. Mandi prices in the agricultural sector should 

be within 2% of the total cost of goods.  

4. The government needs to make more efforts to 

control post-harvest losses in agricultural 

produce.  

There should be a strong demand for 

grants/support to improve resources and ensure 

effective implementation of budgets and provide 

resources to support more investments. It is 

important to reduce the middleman by offering 

alternatives such as contracts. 

Results 

The state government is regulating the 

agricultural market in India as part of the APMC 

Act (Agricultural Production Commission). APMC 

Mandis was established with the aim of ensuring 

fair trade practices between sellers and buyers to 

ensure proper abolition of prices for agricultural 

products. APMC is set up to provide agricultural 

production transactions through license 

representative committee companies, buyers and 

private actors, fees for this type of trade, fees or 

other charges, and key infrastructure to promote 

trade in the market. The Constant Committee 

(2018-19) has shown that the APMC Act is not 

working well and there is an urgent need to reform 

the APMC Act. The committee found topics such 

as "1) the limited number of most APMC dealers 

causing monopolies and cartellation, and (2) 

unnecessary deductions as market costs and fees. 

Commission agents, dealers and other actors are 

organized as associations that restrict the entry of 

new buyers into the market. The law is too 

restrictive to promote several marketing channels, 

including the private market, direct sales to retail 

customers and businesses, more buyers, and online 

trading. 

The APMC and contract cultivation files 

were explained in the middle of 2017-18, 

enhancing the restriction free exchange of 

agricultural production, progress competition with 

several funding channels, and promotion of 

cultivation through predefined contracts. Most of 

the changes in which the proposed file exists have 

not yet been agreed by the Permanent Committee 

(2018-19). The central government must establish a 

committee of horticultural priests from all countries 

to achieve a legitimate system and an agreement on 

agricultural presentations. In June 2020, three laws 

were adopted by government imagery (enhanced 

and security) to ensure cost checks and maintain 

administrative law.  

This status guarantees endless exchanges 

between farmers' markets notified in accordance 

with some APMC Acts, characterizes contract 

cultivation systems, and determines the creation of 

stock restrictions so that retail costs increase the 

impact. These laws help cattle creators, increase 

openings for long-term contracts, and work 
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together to enable buyers to create mass 

cultivation. However, ranch unions have different 

conclusions. Recognized APMC Mandis is agreed 

when they are presented and agricultural items are 

open for agricultural supplies. In the case of 

expansion, the action offers interstate exchanges 

with electronic trading rises in agricultural 

delivery. These unused laws prevent the state 

government from rectifying market rates or 

assessing exchanges. Cattle breeders have been 

accused of the law of taking off in the long term 

according to Mandy's framework and company 

officials. The expansion accepts that existing bonds 

with small rural businessmen (commissioner or 

promised between the appropriate costs of delivery, 

obtaining cheap acquisitions and giving money) 

will be terminated according to the law. 

Conclusion 

India's aggregation has come a long way 

since autonomy, but there are still some challenges 

ahead of the government. A dynamic and energetic 

advertising system is still needed to optimize the 

entire supply chain frame to drive the rise of 

changing scenarios and showcases. In expansion, 

the creators of the law and arrangements should 

make every effort to streamline the progress of the 

state administration and create more business 

openings in the land area. Efficiency and 

generation undoubtedly enhance nutritional safety. 

It has been found that cattle breeders and 

governments have solid requirements to work 

together to resolve issues in rural presentations. As 

farmers are considered the spine of agriculture, it is 

very important for both state and central 

governments to outline an energetic approach to 

protecting attractive farmers. The publication of 

agrabased bacteria in each zone must be promoted 

as government farmers must be given the power of 

proper inspiration and unusual motivation. 
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