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Abstract

Twenty first era been called as age of digital technology. Due to
development of science and technology which made way of human life easier to face
and solve problems of human daily needs related to agriculture produce and
marketing. Digital marketing in agriculture is the use of online channels to promote
agriculture product and services. It helps farmers and agricultural businesses
increase sale, build brand, awareness and reach more customers. By utilizing digital
technology has stepped a forum base to farmers produce marketing. The current
scenario about agriculture in India explains most of peoples engaged in farming and
allied sector thus agriculture produce adds some of percentage to Indian economy.
The combination of digital technology into agriculture has revolutionized farmers,
agribusinesses and consumers interaction. The digital platforms provide efficiency
and replacing enhancing traditional marketing strategies which are drift by
information and geographic problems. The farmers are now able to communicate
directly with consumers due to e-commerce platform, smartphone application which
has increased transparency and profit to farmers. Despite these developments, there
are still many problems to overcome like low digital literacy, poor rural
infrastructure but, marketing of farmers produce is basic problems to fetch economy.
The paper discusses about role of digital marketing in agriculture need for
awareness, facilities and application of digital marketing in agriculture which finds
scope to farmers for marketing through digital marketing.

Keywords: Digital technology, Marketing, Problems, Produce, agribusinesses, e-
commerce.

Introduction:

Digital marketing in agriculture is the use of online channels to promote
agriculture product and services. It helps farmers and agricultural businesses increase
sale, build brand, awareness and reach more customers. India has been democratic
country and developing nation with large population. Agriculture as occupation is
practiced by forefathers and it’s a cornerstone of Indian economy, the maximum
Indian population is engaged in farming and allied sector for their economy, to meet
daily needs of food, clothes and shelter which is undergoing a transformative change
with advance of digital marketing strategies. The combination of digital technology
into agriculture has revolutionized farmers, agribusinesses and consumers
interaction. (Huseyin Fatih Atli) The emerging trends of agriculture marketing in
digital era, focuses on tool, techniques and their implications. The digital platforms
provide efficiency and replacing enhancing traditional marketing strategies which are
drift by information and geographic problems. Farmers are now able to communicate
directly with consumers due to e-commerce platform, smartphone application which
has increased transparency and profit to farmers. (Judijanto.L, Rochman.Abdul et al)
Despite these developments, there are still many problems to overcome like low
digital literacy, poor rural infrastructure. To overcome these awareness campaigns
and supporting polices through government programs, private sectors focuses how
digital marketing promote sustainable farming practices and lower harvesting losses.
In order to close the digital divides many tactics, agriculture stakeholders fully use
digital marketing, and depends to global issues, sustain and economically progress.
Thus, digital marketing can defined promotes of agriculture produce through
electronic media and advertisement done by internet, mobile phone television etc.
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(Kalpana. M and Parimalarangan.R)
which has helped framers to overcome difficulties
related to produce and their marketing.

Needs for digital agriculture marketing

e Application of information and technology in
agriculture can helps in enhancing the crop
production as well as marketing which can
lead to economic growth

e The digital technology into agriculture can
revolutionized farmers, agribusinesses and
consumer’s interaction has increased trade in
different areas.

e The digital platforms can provide efficiency
and replacing enhancing traditional marketing
strategies which are drift by information and
geographic problems. Farmers are now able to
communicate directly with consumers due to
e-commerce platform, smartphone application
which has increased transparency and profit to
farmers.

Methodology:

The secondary data collected from various
sources. ICT tool used by farmers in agricultural
marketing and strategies were collected through
internet data collection which help agricultural
farmers for their digital marketing. Some are
mentioned below
AMRI: It is also known as crop life application. It
is mobile application which is advance crop
intelligence platform developed by intelinair for
farmers, precision agri manager and agronomists.
The application uses Al-driven analytics and helps
to identify and quantify yield limiting issues in the
field.

Agri Central: It is technology based app to help
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profitability. It helps farmers get information for
digital farming.

Agri app: It is smart farming app that provides
services like crop advisory, soil testing, drone
services; crop marketing that helps farmers for find
solution to problems.

AG market: It is portal of government of India on
agricultural marketing backed by a wide area
information network connecting  agricultural
markets, state marketing boards or directorates.
DGFT: It is portal of government of India on
agricultural marketing and trade. It connects
trading to foreign policy with objectives to promote
India’s exports.

e-NAM app: National agriculture market is pan-
India electronic trading portal which networks the
existing APMC mandis to create a unified national
market for agricultural groups

kisanbandi.com: It is e-marketing place for
farmers it is startup venture introduce by innovative
team of technocrats operating from navi Mumbai,
to conduct direct online marketing among farmers,
consumers and traders. It supports farmers to set
the selling price and co-ordinate with farm- based
marketing for his produce.

Some other apps like Kisan Suvidha, Pusa Krishi,
IFFICO Kisan, agro star, Apani kheti, are
agricultural  mobile applications which are
developed by public and private collaboration to
provide details for farmer’s welfare.

Result and observation:

Result derived by collecting rating and
review by browsing apps subscribers of Agri
Central,
e-NAM app, DGFT, Agri app, AG market

farmers make better decision and increase
ICT Application | Rating Review / Subscribers
Agri Central 4.4 26,372
e-NAM app 3.5 1,848
DGFT 4.2 251
Agri app 4.2 6,291
AG market 4.4 701
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26,374

Agri Central e-NAM App

Graphicrepresentation use of ICT tools

W rating Mreview

AgriApp AG Market

Observation
The agri central application mostly use by
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farmers which can be noted from review i.e. 26,374 2. Judijanto.Loso, ROChméanbdul’ Ma_hdalena
. . . (2024).The role of digital marketing for
followed by Agri app with 6,291 review and later i )
e-NAM app, AG market, DGFT. It clearly mar'ketl'ng agrlculturz.il products based .on
- . . agribusiness. International Journal of Society
indicates farmers use application for agricultural )
oroduce and marketing. Review (INJOSER).Vol.2No.8.e-ISSN  3030-
802X. Page 2276-2289
Conclusion 3. Kalpana M and Parimalarangan.R.(Article 1d
Agriculture  contributes  to  major AL202193) Digital marketing in agriculture.
livelihood of the nation. There are many challenges Agriallis.3-11 ISSN 2582-368X
and opportunities in digital marketing in terms of www.agrirallis.com
marketing farmers produce. The digital marketing 4. Solekan M, Faisal H. et al (2024).
helps farmers to increase their income. The farmers Sustainability innovation: Digital marketing of
are now able to reach market, their produce through agribusiness products for farmers,
using web portal, e-NAM app, mobile services International Journal of Society Review
which servers as cheaper mode of marketing the (INJOSER).Vol.2 No.6 e ISSN  3030-
product produce by creating mobile application. 802X .Page:1624-1638
The farmers can also get market updates to reach 5. Alekhina. O, Ignatyeva .G, Khodov. D (2019)
consumers within a second. Digitalization in field of agricultural
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